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Introduction to Consumer Perceptions 
Survey—PLANET Member Report 

The 2012 Consumer Perceptions Survey, conducted by Harris Interactive® on behalf of PLANET, provides 

landscape industry companies with insights from some 2,893 U.S. adults nationwide on their attitudes 

and perceptions about their landscapes and the landscape industry. 

Survey Methodology 
This survey was conducted online within the United States by Harris Interactive via its QuickQuerySM 
online omnibus service December 11–13, 2012, among 2,893 adults ages 18 and older. This online 
survey is not based on a probability sample and therefore no estimate of theoretical sampling error can 
be calculated.  

Survey Background/Objectives 
PLANET was interested in understanding attitudes and perceptions about landscaping among U.S. 
adults. Specifically: 
 

 How common is yard ownership and how important is its maintenance 

 The main reasons behind why someone would work to maintain a nice yard or landscape 

 Main uses for yard/landscape 

 Where yard/landscape-owners turn to find landscaping companies and professionals 

 Traits/aspects they would look for in selecting landscaping companies and professionals 
 

PLANET commissioned a six-question online omnibus study to explore these issues. 

Report Format 
The report is organized into the following sections: 

 Overview of Findings 

 Importance of Yard/Landscape Upkeep Among U.S. Adults Who Have a Yard/Landscape 

 Reasons for Yard/Landscape Upkeep Among U.S. Adults Who Have a Yard/Landscape 

 Most Common Uses for Yard/Landscape among U.S. Adults Who Have a Yard/Landscape 

 Detailed Findings—Experience with Landscaping Companies/Professionals 
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How to Use the Survey 
The demographic information found in this report will be helpful when developing marketing strategies. 

The survey results paint a positive picture of the industry. It demonstrates that people value their yards 

and landscapes highly and that they feel that quality work is as important as price. You can promote this 

information to customers and the public using the custom graphics, the public report and the press 

release found in the media room on PLANET’s website as well as the research page on 

loveyourlandscape.com. Feel free to link back to the public report or press release in the media room, or 

to download the graphics and post them on blogs or social media. 

If you have any questions about this survey, contact LisaSchauman@landcarenetwork.org or call the 

PLANET office at 800-395-2522. 

Note: In spring 2013, PLANET will release the results from a second survey, also conducted by Harris 

Interactive, that will include data about the spending habits homeowners and why they choose to hire a 

professional.  

Survey Highlights 
The survey found that 88 percent of U.S. adults have a yard or landscape and that 77 percent have had 

some interaction with a professional landscape or lawn care company. U.S. adults in the South (91 

percent) are most likely to have a yard or landscape.   

The survey clearly demonstrated that people place a high value on their yards and landscapes. When 

asked about the importance of the upkeep and care of their yard/landscape to the look of your home, 

an impressive 81 percent said that it was important to them; of that group, 23 percent said it was 

extremely important. Most older Americans, including women 55 and over (92 percent) and retired 

people (90 percent), thought it was important to care for their yard and landscape.   

For the majority of the respondents (42 percent), pride in their home was the reason given for 

maintaining or improving their yard or landscape. Other reasons given included to create a relaxing 

outdoor space (16 percent), to protect property value (15 percent), to have a safe place for kids to play 

(8 percent), and to connect with nature (7 percent). When asked what they use their yard or landscape 

for the most, the clear choice was for relaxing (26 percent), followed by planting flowers or vegetables 

(17 percent); spending time with family (14 percent); playing with pets (11 percent); kids play areas, 

dining or BBQ, and entertaining (at 7 percent each), and sports and recreation (1 percent).  

Referrals (53 percent) are still the most popular way respondents use to find or choose a lawn care or 

landscape company. Other methods include by online search (27 percent), phone book (19 percent), 

http://www.loveyourlandscape.com/
mailto:LisaSchauman@landcarenetwork.org
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online reviews (17 percent), advertising (14 percent), media coverage (8 percent), outreach from the 

company (7 percent), or from an association referral (4 percent). 

Price (69 percent) and quality (68 percent) were equally valued as the most important trait/aspect when 

selecting a lawn care or landscape company. Also high on the list were customer service (35 percent), 

references/recommendations (33 percent), and licensed/certified staff (26 percent), followed by types 

of services offered (9 percent), offering sustainable practices (9percent), and the image or look of the 

company and employees (6 percent).   
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Overview of Findings 

Yard ownership is highly prevalent among Americans and its upkeep is considered important. 

Yard/landscape-owners are more likely to cite showing pride in their home as their chief reason to maintain or 

improve their yard, with creating a outdoor relaxing space and raising or protecting their property value also 

winning double digit support. When it comes to what the yard is used for, relaxing rises to the top, along with 

planting flowers/vegetables and spending time with family. 

 

If yard/landscape-owners were to seek out a landscaping referral or information, most would look to a  

personal reference or referral from someone they know, followed by an online search to a lesser, but still 

significant, extent. If a landscaping company were to be selected, the two most vital metrics 

yard/landscape-owners would use to judge them are price and quality of work. It is interesting to note that 

women seem to be more price conscious than men , yet men are more focused on the quality of the the work 

than women. It is not surprising then to see that among yard/landscape-owners who have dealt with a 

landscaping company/professional, their two greatest frustrations were the service being too expensive  and 

the service being of poor quality. 

 

Detailed Findings – Prevalence of Yards and Ratings of Importance of Maintaining a Good Yard/Landscape 

Yard/Landscape Frequency, by all US Adults (%)

 
88% of U.S. adults have a yard or landscape, and just 12% of U.S. adults said they don’t have a yard or 

landscape.  

Yes 
88% 

No 
12% 

South: 91% 

Child in HH: 94% 

Age, 55+: 91%  

 

Women, 18-34: 19% 

Single/Never Married: 21% 

West: 15%  

Question: How important, if at all, is the upkeep and care of your yard/landscape (e.g., lawn, shrubs, flower beds) to the look of your home? (n= 2,893) 

[“YES” represents the NET of respondents who have a yard; “NO” are respondents who indicated they do not have a yard/landscape]  
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 U.S. adults in the South (91%) are more likely than those in the Northeast (86%) and the West (85%) to 

have a yard or landscape. 

 Young adults, age 18-34, are significantly more likely to not have a yard or landscape (16%) than adults 

35-44 (11%) and those 55 and over (9%). 

o This gap is particularly striking among young women, as 19% of women 18-34 do not have a 

yard/landscape, compared to 8% of women 35-44, 10% of 45-54, and 9% of women 55 and over. 

 Single /never married adults also are much more likely to lack a yard (21%), than those who are divorced or 

separated (15%) and married adults (5%). 

 While one-quarter of people who live by themselves (25%) do not have a yard/landscape, this drops to just 

10% among households with 2-4 people, and 4% among those with 5 or more people. 

 Households without children under 18 are also significantly more likely to not have a yard (15%) than those 

with child(ren ) under 18 (6%). 

 18% of the lowest income adults (less than $35,000 per year in household income) don’t have a yard or 

landscape, much higher than those with an income from $35,000 to less than $50,000 (12%), those with an 

income from $50,000 to less than $75,000 (11%), and those with $75,000 or more in household income 

(7%). 

 

Importance of Yard/Landscape Upkeep, among US Adults who Have a Yard/Landscape (%) 
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2 

3 

4 

6 

8 

15 

20 

14 

23 

1 - Not at all important 

2 

3 

4 

5 

6 

7 

8 

9 

10 - Extremely important 

Women, 55+: 92% 

Retired: 90% 

College grads: 87% 

 

Top 5 (NET): 81% 

Bottom 3 (NET): 9% 

Men, 18-34: 18% 

Student: 23% 

Less than $35k: 17% 

Question: How important, if at all, is the upkeep and care of your yard/landscape (e.g., lawn, shrubs, flower beds) to the look of your home? (n= 2,497) 
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Among those with a yard/landscape, 81% rate upkeep and care as important (6-10 on a 10-point scale), 

compared to just 9% who rate it as unimportant (1-3 on a 10-point scale).  

 Age is clearly a factor here, as yard/landscape-owners over the age of 55 (89%) are far more likely to rate 

upkeep/care as important (6-10) compared to 82% of those aged 45-54, 80% of those 35-44 and 69% of 

yard/landscape-owners aged 18-34. 

o However, this is particularly intense among women yard/landscape-owners 55 and up (91%), who 

outpace their younger peers in every age group: 45-54 (84%), 35-44 (80%), and 18-34 (72%). 

 In terms of employment status, 90% of retirees rate upkeep as important (6-10), far ahead of full-time/self 

employed yard/landscape-owners (81%), part-time (80%), unemployed (80%), and students (65%) who 

have yards/landscapes.   

 College graduates (87%) are more likely than those with some college (80%) or a high school education or 

less (76%) to consider upkeep/care important (6-10). 

 Income is also a factor, with 68% of those whose household earns less than $35,000 per year reporting that 

upkeep/care is important (6-10), compared to 83% of those earning $35,000 to less than $50,000, 86% of 

those who earn from $50,000 to less that $75,000 and 86% of those who earn $75,000 or more. 

 

Reasons for Yard/Landscape Upkeep, among US Adults who Have a Yard/Landscape (%) 
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42 

None 

Other 

To create an outdoor play space 

To connect to and get out in nature 

To have a safe area for kids and/or 
pets 

To raise or protect property value 

To create an outdoor relaxing space 

To show pride in my home 

Question: Which of the following, if any, best completes this sentence for you? The most important reason to maintain/improve my yard/landscaped area is... 

(n= 2,497) 



 

©2012, Harris Interactive Inc. All rights reserved.                                                                                                                                                 4 

A substantial plurality of yard/landscape-owners (42%) cite showing pride in their home as the most important 

reason to maintain and improve their yard/landscaped area, far above “to create an outdoor relaxing space” 

(16%) in second place.  

 Those without a child under 18 in their home are much more likely to say pride is their chief reason (44%) 

than those with a child under 18 living in their home(38%). 

o Not surprisingly, those with a child under 18 in their home are more likely give their top reason as 

maintaining a safe area for kids and/or pets (17%) than those without a child under 18 in their 

home (4%). 

o In fact, importance of maintaining a safe area for kids and pets rose directly with size of household. 

Adults in households with 5 or more people were by far the most likely to give this response (20%), 

compared to just 11% among those in households with 3-4 people, and a mere 4% among 

households with 1-2 people. 

 Yard/landscape-owners 55 and over are significantly more likely than their younger cohorts 18-34 to 

mention pride in their home as their chief reason for upkeep (46% vs. 34% respectively) and more likely 

than all other age groups to report their top reason for upkeep is raising or protecting their property value 

(21% vs. 15% 45-54, 11% 35-44, and 9% 18-34). 

 College graduates are significantly more likely to cite property value (20%) than those with only some 

college (12%) or a high school degree or less (13%). 

 The subgroup most likely to cite connecting to and getting out in nature as the most important were 

younger women, age 18-34 (11%). 
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Most Common Uses for Yard/Landscape, among US Adults who Have a Yard/Landscape (%) 

 

 

For U.S. adults with a yard/landscape, relaxing (26%) is the most common thing it is used for, followed by 

planting flowers/vegetables (17%), and spending time with family (14%). 

 Yard/landscape-owners over the age of 55 are by far the most likely to use it mostly for relaxing, with 

one-third (33%) stating this, compared to 26% for those 45-54, 18% for those 35-44, and 22% among those 

18-34. 

o While relaxing is still the number one use among the 18-34 cohort, there is much more emphasis 

here on using it for a kid’s play space than older age groups (12% vs. 5% for 45-54 and 1% for those 

55 and up) and sports and recreation (4% vs less than 1% for 45 and up). 

 Those with children under 18 in the household are more likely to view the yard as a place where the whole 

family can interact, and where kids can play: 22% of those in households with children under 18 use their 

yard/landscaped area most for spending time with family, with somewhat fewer, 18%, using the yard 

mostly as a kid’s play space. 

o Not surprising, those without a child under 18 in the household score far lower on each of these, 

with just 9% spending time with family and 1% using it as a kid’s play space. Instead, they are far 

more likely to use the yard for relaxing (30%) and planting flowers/vegetables (21%).  
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26 

None 

Other 

Sports and recreation 

Entertaining 

Dining/BBQ 

Kids' play space 

Pet exercise and play 

Spending time with family 

Planting flowers/vegetables 

Relaxing 

Question: What do you use your yard/landscaped area for the most? (n= 2,497) 
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Detailed Findings – Experience with Landscaping Companies/Professionals 

Most Common Sources for Finding for Yard/Landscape Company, among US Adults who Have a 

Yard/Landscape (%) 

 

 

Over half (53%) of yard/landscape-owners would rely on personal referrals to find a landscaping 

company/professional, and more than a quarter (27%) would take their search online. 

 Age is an important factor here, with 61% of those over the age of 55 looking to a personal reference, 

compared to 49% of those 35-44 and 44% of those 18-34. 

o The younger cohorts were far more likely to make use of the internet: 37% of those 18-34 and 36% 

of those 35-44, both significantly higher than those 45-54 (25%) and 55 and over (17%). 

o This also carried over to reading online reviews, with 22% of those 18-34 giving this response, 

compared to just 15% of 45-54 year olds and 13% of those 55 and over. 

o Interestingly, men are significantly more likely than women to turn to an online search/website 

(31% vs 24%) 

 Older women, age 55 and up, were more likely than men of the same age group to look to advertising 

other than the phone book for a referral and/or information on a landscaping company (18% vs 10%, 

respectively). 
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6 
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8 

14 

17 

19 

27 

53 

Not sure 

Other 

National/State landscape/nursery assoc. 

They contact me 

Read an article about the company 

Advertising - other than phone book 

Read online reviews about the company 

Phone book 

Online search/Website 

Reference/Referral from someone I know 

Question: If you needed a professional for yard/landscaping work, where would you look/who would you turn to for a referral/information? Please select all  

that apply. (n= 2,497) 
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 While a referral from someone they know would be the most common source for those with a high school 

education or less (44%) this was still significantly below those with some college (53%) and college 

graduates (65%). 

 

 

Most Important Aspects/Attributes for Yard/Landscape Company, among US Adults who Have a 

Yard/Landscape (%) 

 

 

For yard/landscape-owners, two metrics rise above the rest when thinking about selecting a yard/landscaping 

company: price (69%) and quality of work (68%), followed at a distance by customer service (35%) and 

references/recommendations (33%). 

 Price is particularly important among women, 73% of whom selected it as and important compared to just 

64% of men. 

o This is driven by women 35 and up; for example, 80% of women age 45-54 cited compared to 68% 

of women, 18-34. 

 Quality of work was the top aspect/trait adults aged 55+ (72%) and men (69%) would look for -even more 

so than price (67% and 64%, respectively) 
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6 

9 

19 

26 

33 

35 

68 

69 

Other 

Image/look of the company and its 
employees 

Offers sustainable practices 

Types of service offered 

Professionally licensed/certified 

References/recommendations 

Customer service 

Quality of work 

Price 

Question: If you were selecting a professional yard/landscaping company or help, what would be among the three most important traits/aspects you would 

look for? Please select up to three responses below.  (n= 2,497) 
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 Young yard/landscape-owners, age 18-34, were more likely than any other age group to feel that the 

image/look of the company and its employees was important (11% for 18-34 vs. 3% for 35-44; 6% for 

45-54; 3% for 55 and up). 

 42% of college graduates and 34% of those with some college would look to references or 

recommendations, compared to just 27% of those with a high school education or less. 

 

 

 

Ever Dealt with Landscaping Company/Professional, among US Adults who Have a Yard/Landscape (%) 

 

 

 

Over three-quarters of yard/landscape-owners (77%) have interacted with a landscaping company/professional, 

while 23% reported never having done so.  

 Southern yard/landscape-owners (81%) are much more likely to have experience with a yard/landscape 

company compared to those in the Northeast (74%) and Midwest (71%) 

 Men (79%), are significantly more likely to indicate having dealth with a yard/landscape company than 

women (74%). 

 Not surprisingly, those with a high school education or less are significantly more likely than college 

graduates to say they have never dealt with a landscaping company (26% vs. 19%, respectively). 

 

 

Yes 
77% 

No 
23% 

Question: Which of the following, if any, are among the most frustrating things about dealing with a professional yard/landscaping company/professional?  Please 

select up to three responses below. [“YES” represents the NET of respondents who have ever interacted.dealth with a professional yard/landscaping 

company/professional”; “NO” are respondents who indicated they have never interacted/dealt with with a professional landscaping company or profession] (n= 2,497) 
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Frustrations With Landscaping Company/Professional, among US Adults who Have a Yard/Landscape and 

Have Dealt with a Landscaping Company/Professional (%) 

 

 

 

Since the top two aspects yard/landscape-owners would look for in a landscaping company are price and quality 

service, it’s not surprising that the two biggest frustrations among yard/landscape-owners who have dealt with 

yard/landscaping companies are that they are too expensive (51%) and poor quality of service (48%). 

Communications is important, but to a lesser extent as 29% cite lack of English as a frustration and not hearing 

back from the company (26%). 

 Again, cost seems more important to women, as 56% mentioned this as a frustration compared to 46% of 

men. 

o Within either gender, there is no statistical differentiation on this metric by age. 

 Age is a factor when it comes to quality of service. Only 38% of those 18-34 cite “poor quality of service” as 

a major frustration with landscaping companies, compared to 50% of those age 35-44 and 53% of those 45 

and up. 

 College graduates were much more likely to express frustration with the quality of service (52%), compared 

to those with a high school education or less (44%). 
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48 

51 

Other 

Not technologically savvy 

Dress/appearance 

Poor equipment 

Not sure who is in charge 

Finished product/design didn't meet … 

Lack of expertise 

Lack of communications/didn't call back 

Don't speak English 

Poor quality of service 

Too expensive 

Question: Which of the following, if any, are among the most frustrating things about dealing with a professional yard/landscaping company/professional?  

Please select up to three responses below. (n= 1,861) 
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 On the communication front, age also plays a part.  

o Adults ages 45+ are significantly more likely to cite yard/landscape professionals who don’t speak 

English (32%) as a frustration than those aged 35-44 (21%). 

o Adults ages 35-44 (34%) were significantly more likely to find lack of communication/not receiving 

a call back to be frustrating than those 45-54 (24%) and 55+ (21%). 

 Adults aged 55+ (32%) are more likely to find lack of expertise/skill as a frustration than those aged 18-34 

(24%), 35-44 (20%) and 45-54 (22%) 

___________________________________________________________________________________________ 




