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NEWS, NOTES, & QUOTES

You’re a Landscape Industry Certified Manager. What does 
that mean? For starters it means you’ve passed a fairly rigor-
ous exam that tested your knowledge of corporate finance; 
operations; human resources; leadership and corporate 
citizenship; marketing and sales management; risk, law and 
contracts; and strategic planning. 

That’s a lot to ask of candidates, but at the same time 
it’s the content of the exam that gives credibility to the des-
ignation. But what does this designation truly mean from a 
personal and professional perspective and to the industry as a 
whole? And who in a company should be encouraged to take 
the exam and earn the designation? 

PERSONALLY AND PROFESSIONALLY 
SPEAKING
“I received my certification shortly after starting my company,” 
related Michael Becker, Landscape Industry Certified Manager, 
owner of Estate Gardeners, Inc., in Elkhorn, Nebraska. “It gave 
me the knowledge to run a business, which was important 

because I never took a business course in school. Ultimately, 
studying, taking, and passing the exam gave me the confi-
dence I needed to grow my business as a business.”

Becker believed so much in the certification program that 
he became a member of the certification committee and 
eventually chaired the International Certification Council for 
three years. Another former chair, David Hupman, Landscape 
Industry Certified Manager and Technician, noted that certifi-
cation sets an individual apart from 99 percent of others in the 
industry. “It makes you more marketable, too, if that is a goal 
you may have,” added BRICKMAN’s central region manager.

He continued, “When you tell people that you are a certified 
landscape professional they look at you in a totally different 
way than they would if you simply said ‘I am a landscaper.’” 

Certification gave Becker an entrance into another entirely 
different group of people. “Upon certification, I had an instant 
network of fellow professionals who had also earned their cer-
tification,” he explained. “I often called and talked with them 
and shared ideas.” As he put it, becoming certified gave his 

professional career an all import-
ant boost.

INDUSTRY CREDIBILITY
Getting certified does more than 
give an individual credibility. It 
also raises the industry bar, said 
Hupman. “If someone asks what it 
means to be a Landscape Industry 
Certified Manager, it’s incumbent 
to explain that it’s more than a 
designation. It has been won 
through rigorous testing that sets 
those who earn it apart. As an in-
dustry we need to actively promote 
what certification stands for.”

Gothic Grounds Management 
and Gothic Landscape, Inc. 
in Valencia, California, active-
ly promotes the fact that 65 of 
its employees are Landscape 
Industry Certified Managers. The 
number is growing, too. Over the 
last half dozen or so years, 12 
employees are handpicked each 
year to attend Gothic’s University 
(Gothic U). For seven months 
they attend classes based on the 
seven training modules from 
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the Landscape Industry Certified Manager’s exam study 
material. 

“We cover a module each month with classes often taught 
by company managers,” explained Gothic’s Human Resourc-
es Director Sandi Malmquist. “Last year, six of the 12 students 
passed the exam. The other six will continue studying and 
likely receive their certification within a year.”

Candidates are initially nominated by each of the company’s 
eight Branch Managers. The number of students participating 
is kept to 12 to keep the classes manageable. 

“Gothic recognizes how important certification is both its 
employees and the company, to the extent there’s a formal 
graduating ceremony for those who pass the exam,” Malm-
quist said. “It not only instills confidence in employees, but 
from a company perspective, certification helps us identify fu-
ture leaders and it works to separate us from the competition.” 

Industry awareness about the value of certification is defi-
nitely growing. More and more organizations, including public 
schools, counties, and municipalities, are putting certifica-
tion language into their bidding instructions, noted Becker. 
Hupman indicated, as well, that on several occasions, projects 
have been won by BRICKMAN because of certification. 

Both would argue that certification is gaining momentum at 
a time when competition seems to be getting even more in-
tense. “We all need an edge in a competitive arena,” Hupman 
said. “What a great sales tool we have with certification.” 

So certification offers credibility in three ways: to the indi-
vidual, company, and industry. With so much at stake, who 
should expend the time and effort to take the exam? “Account 
managers and above, especially business owners should 
be encouraged to become certified,” advised Hupman. “Any 
manager or anyone who is directly responsible for a compa-
ny’s profit, efficiency, or who oversees risk management would 
be a likely candidate,” added Becker. 

They emphasize that with so many benefits at several differ-
ent levels, there’s simply no reason to stay on the certification 
sidelines. How is your company set for having Landscape 
Industry Certified Managers on board? For more information 
about the program call 800-395-2522 or email certification@
landscapeprofessionals.org.  7


